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A Dome for All Seasons

S
ince its opening on April 3, 1982, when the Twins played an exhibi

tion game against the Philadelphia Phillies, more than 42 million

people have visited the Metrodome. Drawing them through the gates

were: professional and college football, baseball and basketball;

amateur baseball, volleyball and soccer; in-line skating; monster truck events;

sport and recreation exhibitions; rock concerts; the International Special

Olympics; the Scandinavia Today cultural festival; display of the AIDS quilt;

U.S. Olympic Festival and more.

In recent years, the Metrodome has had events scheduled more than

300 days a yeal~ often more than one a day. The Metrodome can be converted

from baseball to football use, and vice versa, in four hours, faster than any

other stadium in the country.

Open for large events and small, a safe harbor in any weathel~ the

Metrodome is an invaluable resource for all Minnesotans. In November 1991,

for example, when record snowfall covered the state, 73 high school football

games were moved into the Metrodome, saving the teams' seasons and their

championship games. It has been rented for a surprise birthday party, model

airplane fly-offs, weddings, police canine training, and fire-fighting recruit

ment tests, among many other uses.
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Upcoming Events

1998: Billy Graham
Crusade

2000: NCAA Men's
Basketball
Regional
Tournaments

2000: Alcoholics
Anonymous
Convention

2001: NCAA Men's
Basketball
Final Four
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NATIONAL SPORTS CHAMPIONSHIPS

Since 1982, the Metrodome has been a key player on the team responsible for

bringing several singulal~ high-impact events to the Twin Cities. It is the only

stadium in the world to have hosted the NFL Super Bowl (1992), Mqjor

League Baseball's All-Star Game (1985), two World Series (1987 and 1991)

and the NCAA Men's Final Four basketball tournament (1992). It's a tribute

to the Metrodome staff's organizational abilities that they put on three of

those major events - a World Series, Super Bowl and Men's Final

Four - within eight months in 1991-92.

The economic impact of such events,can be considerable.

The Super Bowl, for instance, brought approximately 70,000

visitors to the area. Their spending, combined with construction

and pre-game preparation expenditures, was estimated at

$150 million. The state of Minnesota reaped additional tax rev

enues estimated at $2.1 million. Beyond that, the NFL contributed

$250,000 to the Metrodome to put up a second SonyJumbotron

color scoreboard for the pleasure of SuperlBowl fans and everyone

attending games in the future.

The University of Minnesota and the Metrodome are symbiotic in

attracting events. The U of M serves as host institution to bring NCAA events

such as the Men's Final Four basketball tournament, first held in the

Metrodome in 1992 and returning to the Twin Cities in 2001, when it is

expected to draw 50,000 fans.

Arguably the premier college athletic event in the nation, the Final Four

has an estimated impact on its host community of more than $60 million.

It had been 40 years since the Twin Cities had hosted the event.

FUTURE EVENTS

For the Greater Minneapolis Convention & Visitors Association, the

Metrodome serves as a catalyst in attracting special events and meetings.

For example, says Peter Hedlund, vice president of sales for the association,

the Metrodome helped secure the international Alcoholics Anonymous

Convention scheduled for the year 2000. "They [the MSFC] were instru

mental in our getting that business," Hedlund says. "When the site selection

people came from New York, we held a mock meeting in the Metrodome. The

Metrodome didn't charge us. It went a long way toward showing the national

people what tremendous support we had from the local community."

Approximately 75,000 people are expected to attend the convention.

Other major upcoming events include the Billy Graham Crusade in 1996

(200,000 attendees expected) and the NCAA Men's Basketball Regional

Tournament in 2000 (35,000 expected).
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Non-sports Events

T
o serve the public and raise money for operations and facility improve

ments, the Metrodome works to fill every possible date. By doing so, it

contributes to the vitality of the Twin Cities. The Metrodome has an

excellent reputation with organizers for providing a clean, workable

facility and accommodating staff, from ticket takers to security to operations.

EXHIBITIONS AND CONSUMER SHOWS

Its first two consumer shows, the Auto Show and the Travel Show in 1988,

proved that the Metrodome was as hospitable to big exhibitions as it is to

big-time sports. In 1990, after the Minneapolis Auditorium had been razed to

make way for the Minneapolis Convention Centel~ the Metrodome provided

continuity for several major trade shows, including the Boat Show, the

Camping Show, the Home and Garden Show and the Northwest Sportshow.

Togethel~ these events brought more than 300,000 people downtown.

Since 1992, the Metrodome's AstroTurf® has been a winter substitute

for fairways for the approximately 20,000 golfers who attend the annual

Minnesota Golf Show. Half of the floor is devoted to exhibitions and half to a

driving range and hole-in-one contest. "When you're hitting golf balls into the

ail~ you need at least 100-foot ceilings," says Glenn Smith, executive director of

the show, "and the only place in town is the Metrodome."

MOTOR SPORTS .

The Metrodome is also the only indoor facility in town big enough to host a

motorcycle race. Some 55,000 fans thdlled to the noise, the speed and the com

petitive excitement as SRO Motor Sports of Lombard, Ill., brought Supercross

to the Metrodome inJanuary 1995. SRO, which has been holding events in the

Metrodome for about 10 years, also stages a monster truck show in Febmary for

up to 40,000 fans, with demolition contests, races and stunts. Monster trucks

also test their power and daring in December under the sponsorship of United

Sports of Kansas City, transforming the Metrodome's floor into a mud-encrusted

pit made of three tons of dirt.
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Exhibitions and

consumer shows

at the Metrodome

have brought

more than

300,000 people

downtown.
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CONCERTS .

Although it was not designed for music, the Metrodome provides an excellent

venue for major concert tours specifically designed for large stadiums.

Without the Metrodome, Minnesotans would have had to drive elsewhere

to see the Rolling Stones' Voodoo Lounge concert - which arrived with a

200-foot-wide stage that was five stories high and 120 feet deep. Between the

Stones and Pink Floyd, nearly 100,000 music lovers thronged the Metrodome

in 1994.

Some 500,000 people have come to see shows by: Pink Floyd (1994,1988);

Paul McCartney (1993); Guns N' Roses, Faith No More, Metallica (1992); The

Rolling Stones (1994, 1989); Bob Dylan, Tom Petty and. the Heartbreakers,

Grateful Dead (1986); and Wrestlerock (1986).

OTHER MAJOR EVENTS
• In 1993, Castle Rock Entertainment filmed Little Big League, spending more

than $7.1 million in the state. Local church, community and other nonprofit

organizations earned a total of more than $100,000 by supplying 60,000

extras for the "big game" scenes.

• In 1993 and 1995 the Metrodome was transformed into a carnival, complete

with carnival rides and midway games, for Indoor SuperFah~
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METRonOME COMMUNITY

Community Resource
undreds of nonprofit organizations have benefited from the existence

of the Met:rodome. Several big charitable events have been staged

here, such as the world's largest volleyball game, sponsored by Catholic

Charities inJune 1988 to raise money for the homeless. Other major

events have included the Minnesota AIDS Project, which in 1984 and 1992

displayed the toming national AIDS quilt, featuring quilt squares dedicated to

AIDS victims. The display benefited AIDS research.

In 1993, a million LEGO® bricks on the stadium floor provided a good time

for 2,500 children and adults at the first LEGO Great Create. The benefit for

the Minneapolis Crisis Nursery is now an annual attraction, featuring a Friday

night gala and a Saturday family event complete with LEGO building contests,

sculptures and play areas. In 1994, the event raised more than $75,000.

In addition, volunteers from nonprofit civic, charitable, educational and

church organizations staff concessions at the Metrodome for a certain number

of games each year. In 1994, a combined total of $690,450 was earned by the

following organizations:
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Alpha Chi Omega
Anoka Boosters Consortium
Anoka Twisters
Anoka Women of Today
Bethel College Volleyball
Blaine Basketball
Blaine Swimming/Diving
Blaine United Methodist

Church
Blake High School
Boy Scout Troop 477
Brooklyn Center Baseball
Brooklyn Park Grace
Buck Hill Ski Team
CenU'al High School

Cheerleaders
Christ Lutheran Church
Christ's Household

of Faith
Crisis Connection
Cross of Christ Athletic

Assoc.
Dakotas Children
Delta Sigma Pi
District 16 Youth Hockey
East Union Elementary

PTO
Edison Girls Badminton
Elliot Park Neighborhood

Inc.
ESA
Explorer Post 6
Faith Lutheran Church
Faith United Methodist

Church

First Lutheran Church
Fridley High School Band
GS Hawaii
Hamline
Harding Athletics
Harding Fine Arts Booster

Club
HDSA
Henry Youth Hockey Assoc.
Holy Cross
Holy Spirit School
Homeward Bound
Hopkins Girls Basketball
Irondale Ski/Band
Kappa Alpha Psi
King of Kings Lutheran

Church
Lakeville Band Boosters
Lakeville Lakeliners
Land-Of-Lakes Choirboys
Maple Brook Blast
MeU'o Dance Boosters
Metropolitan Boys Choir
Minnepaul
Minnesota Brass
MN Chapter ofNEHA
MN Wf;lmen's Rugby
Mt Hope/Redemption
Lutheran School
Mt Zion Youth
NARBW
Noon Optimist Club of

St Cloud
North Branch HS Band
North MeU'o Nets

North Suburban Community
Band

Northeast Youth Baseball
Our Saviors
Parent Connection
Park Center Band Boosters
PDA
Peace Lutheran Church
Perpetual Motion Booster

Club
PFFPA
Prince of Peace Church

Choir
Prior Lake Athletic Booster

Club
Rose of Sharon
Rosemount Hockey
Rosettes
Rush City PTO
Savage Jaycees
Shepherd's Flock
Show Stoppers Booster

Club
Sons of Norway
Spring Lake Park Party
Spring Lake Park Band

Boosters
St Albert's Camp Tamarack
St Anthony High School

Band
St Croix CenU'al Senior

Party
St Elizabeth Seton
St Francis HS - Class

of 1982

Stjohn's of Little Canada
StLuke
St Mark's Youth Group
St Mary's CatllOlic School
St Mattllew's
St Michael's Youth Prqjects
St Pat's Women's Club
St Paul Social Fund
St Paul's United Church

of Christ
St Peter's School
St Peter's United Church

of Christ
St Raphael's Atllletic Assoc.
St Wencelaus School
Stagedoor
Troop 299
Troop 89
Vermillion River Camp
'White Bear Hockey
vVhite Bear Sweet Adelines
vVisconsin Alumni Club

ofTC
WNCB
Woodbury Community

Church
Word of Peace Lutlleran

Church Youth Group
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METRonOME COMMUNITY

The Metrodome also hosts amateur athletics throughout the year:

Rollerdome Inc., sponsors in-line skating on evenings and weekends; co-ed

volleyball and touch football leagues flourish from October through February;

and thousands of runners take advantage of the dry, safe conditions to work

out in the winter. Rock concerts, trade shows and religious and cultural events

fill out the Metrodome's busy schedule.

The Metrodome is open to the public for tours six days a week. Guides lead

visitors on a behind-the-scenes tour of the facility.

The MSFC has established a foundation to support after-school activities for

underserved youth at Minneapolis and St. Paul public schools. In approving a

$150,000 grant to the foundation, the MSFC noted the importance of devel

oping young people's interest in cultural and athletic activities: "The

Commission finds that in order to strengthen this interest and the fan base

for athletic, cultural, educational and other activities that may be held in the

Metrodome, it is reasonable and necessary to devise opportunities for

youngsters of the community to develop their skills in these areas, thereby

increasing their appreciation for such extracurricular activities and enhancing

their development as potential fans and attei1dees at Met:rodome events."

"Wishing Wells" have been placed in the concourses for fans to donate to the

foundation.
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The Future of the Metrodome
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The Future of the
Metrodome

T
he Metrodome plays an important part in retaining professional

sports in Minnesota, and in attracting the kinds of events that

contribute to the valued quality of life of the metropolitan area and

the entire state.

The first priority of the MSFC is to support its three tenant teams by

making sure they have a positive environment in which to host their games

and encourage increased attendance. In that regard, it is important to note

that the realities of the entertainment industry today, along with public values

and tastes, have created different expectations for a sports facility than those

of the 1970s. The Metrodome is a practical, highly functional facility, whereas

new stadiums being built around the country tend to look backward to the

forms and flourishes of historic stadiums of the past.

The MSFC has been importantly involved with two other sports arenas in

town. The Commission owned but did not operate Met Centel~ tlle home of

the former Minnesota North Stars. Mter the departure of its sole tenant, Met

Center was demolished in 1994.

Although the MSFC did not ultimately become part of the Target Center

buyout, it was critical in the negotiation process. Initially, the MSFC was to

acquire Target Center with the proceeds of bonds sold by tlle Met Council.

When the I.R.S. ruled that the bonds could not be sold on a tax-exempt basis,

tlle City of Minneapolis agreed to purchase Target Center with the proceeds

of bonds issued through the Minneapolis Community Development Agency.

AREGIONAL HUB .
The presence of the Metrodome and the attractions it brings help Minnesota

to rank high in quality-of-life surveys that generate business, tourism and pop

ulation growth. An Economic Impact Report on Target Centel~ prepared by

Arthur Andersen & Co. in February 1994, concludes: "By creating or main

taining an image as a 'major league' city, a community may gain an edge in

the regional (and national) competition for new business. Businesses normally

consider quality-of-life factors in maJ.zing decisions about where to relocate or

expand."

All of the Metrodome's uses and needs are linked. As a public facility

operated for the public good, the Metrodome extends its benefits to a wide

range of interests and a wide geographic area.
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NEW SOLUTIONS

Currently it is the City of Minneapolis tllat ultimately bears financial

responsibility to repay the bonds sold for the Metrodome, even though the

facility belongs to the entire state.

The community's relationship with the Metrodome is ongoing and

evolving. Its construction resulted from a broad-based Gommunity dialogue

and cooperation. Its future requires no less of a commitment.
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